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I. INTRODUCTION 
SOCIAL MEDIA 

Social media refers to a broad range of mobile and internet based services that help the users to develop 

a public profile within a system, formulate a list of users with whom they share their connections and to join the 

communities that are online (Danah, 2007). The earliest social networking on the WWW was begun in the form 

of generalised communities such as the Geocities (1994) and Tripod.com (1995) (Cotris, 2008). These 

communities focussed on bringing all the people in order interact with each other through personal web pages, 

chat rooms etc. The compilation of personal information, uploading of pictures, make friends through profiles 

emerged in 1990‘s (Liverstone, 2008). The first mass social networking site was of the sputh Korean service. 

 

New developments in the world of technology have made internet an advanced way for individuals and 

families to communicate with each other and people all around the world. These social media sites let 

individuals to create personal profiles, upload photographs, post whatever they are doing at any given time, and 

send personal or public messages to whomever they want to, Students use social media to post pictures, send 

messages to friends, update status, tell information about their birthday, their relationship status and even share 

their location (Tufekci, 2008). In this ―information age,‖ social sites seem to be growing in quality rapidly, 

especially among young adults and university students, in this research study we are going to focus on the 

university students (Pempek, et.al, 2008).  

 

ADVANTAGES OF SOCIAL NETWORKING SITES 

 Enhancing learning skills- University students use social media to connect with each other on homework 

and do their group projects (Boyd, 2010). 

 Adolescents find that they can access information related to their health easily and accurately. Excellent and 

important health topics are available for the individuals to study and learn about the different health issues, 

such as sexually transmitted diseases, stress related problems and depression (Lenhart et.al, 2010). 

 Social network sites help fulfil the communication needs and the wants. It is a commodious method of 

communication and it further more provides the ability to remain connected with friends and family, but on 

the users own rate and time (Urista et.al. 2009). 

 The use of these social networking sites have set different trends in communication as well as had 

developed new phenomena which tempt people to upload their photographs in these sites, these phenomena 

are now called ―selfie‖ and ―groufie‖ (Back, 2009). 

 

DISADVANTAGES OF SOCIAL NETWORKING SITES 

 CYBERBULLYING- It is the using of social sites to spread false, embarrassing, or hostile information of 

individuals. It is the most common risk that has been seen in the university students and can cause 

fundamental psychosocial outcomes that includes anxiety, depression, isolation, and at last suicide 

(Hinduja, 2010). 

 SEXTING- It is defined as ―sending, receiving, or forwarding sexually explicit messages, pictures, or 

images via mobile phones, personal computer, or other digital devices. This phenomenon does occur among 

the teen population; a recent survey revealed that 20% of teens have sent or posted nude or semi nude 

photographs or videos of themselves. The teens who were indulged in sexting were threatened for child 

pornography (Gifford, 2009). 
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 FACEBOOK DEPRESSION- Researchers have proposed a new phenomenon called ―Facebook 

depression,‖ defined as depression that develops when preteens and teens spend a great deal of time on 

social media sites, such as Facebook, and then begin to exhibit classic symptoms of depression ( Davila, 

2009). 

 

SELF ESTEEM 

In terms of Psychology self-esteem is the person's overall subjective emotional evaluation of his or her 

own worth and a judgment of oneself as well as an attitude towards you (for example, "I am competent", "I am 

worthy"), as well as emotional states, such as triumph, despair, pride, and shame (Hewitt, 2009). The origin of 

self esteem as a distinct psychological construct was by a philosopher William James, 1892. He identified the 

multiple dimensions of the self that is the ‗I‘ and the ‗Me‘. (James,1892). Then in 1960‘s a sociologist Morris 

Rossenberg defined self esteem as the feeling of self worth and along with developed the Rosenberg Self 

Esteem Scale (RSES). 

 

Some Psychologists considered self esteem as the basic need for human survival, an American 

Psychologist Abraham Maslow included Self Esteem in his human need hierarchy. Two different forms of 

esteem was identified by Maslow, first was the need of respect from others in the form of admiration, success, 

recognition and self respect in the form of self love, aptitude, self worth and skill (Maslow, 1987). Self esteem is 

important as it shows ourselves that how we view the way we are and also the sense our personal values. 

Another theory by Carl Rogers also explained Self Esteem he theorized the beginning of people's problems to be 

that they contemn themselves and considered themselves incapable of being loved and worthless. This is why 

Rogers believed that the client should be given unconditional acceptance that would help to improve the client's 

self-esteem ( Joes, 1997). 

 

Emerging adulthood has developed into a more contemporary stage of development for individual in 

their late teens and early twenties. Emerging adulthood, which is described as ages 18-25, is a combination of 

the late adolescence and early adulthood stages previously identified. It is a time where individuals are trying to 

find a sense of self worth while exploring possibilities of love, work, and world views (Arnett, 2000). Identity 

formation occurs during emerging adulthood as young adults are figuring out who they are as a person. Since 

this is a time of exploration and change, individuals may seek peer feedback to help foster their self- identity.  

Emerging adults use social media communication methods as they make lifelong decisions for 

themselves (Arnett, 2000). Social media allows an outlet for identity exploration to occur through peer feedback 

and strengthening of relationships (Pempek et al., 2008). The purpose of the study was to examine social media 

use among college students and how it affects communication with others, and college students' self-concept.    

 

SELFIE 

Selfie as slang was introduced in 2002, and from that very time the society used the term selfie several 

times, and hence it was announced by the Oxford English Dictionary as the word of the year in 2013 (Day, 

2013). Selfie is defined as a self-portrait picture, commonly taken with a camera or mobile phone held in the 

hand or supported by a selfie stick. These are most often shared on the social networking sites such as 

Instagram, Facebook, Whatsapp and Twitter. They are usually flattering and made to appear casual (Oxford). 

 

There is a big history of selfie that how it was evolved. The first ever picture was taken by Robert 

Cornilius in 1839 an American pioneer in photography, it was a daguerreotype of himself (Robert, 1839). Then 

came the Kodax Brownie Box Camera in 1900 and it led to the evolution of self portraiture. The Photographic 

self-portraiture bloomed in the 1970s when low cost instant cameras evolved a new medium of self-expression, 

by this it led to the amateurs to learn these techniques and the art of photo clicking became a millennium. 

(Nicks, 2014). The word selfie for the first time in any paper or electronic medium appeared in an Australian 

internet forum on September 13, 2002. In Karl Kruszelnicki's 'Dr Karl Self-Serve Science Forum', a post by 

Nathan Hope stated (Oxford, 2013). The term selfie for the first time was discussed by Jim Krause, 2004 but 

before 2000 when facebook was not there these selfies were common on myspace (Krause, 2004). 

 

Selfie addiction is also a problem which is explained in a Daily mail article, which told about Bowman 

a Model when he attempted suicide, because he was not satisfied with the qualities of his selfies. The Daily Mail 

believed that selfie addiction is so widespread that it is now recognised as a mental illness (Aldridge & Harden, 

2014). 

 

 

 

https://en.wikipedia.org/wiki/Emotion
https://en.wiktionary.org/wiki/triumph
https://en.wikipedia.org/wiki/Depression_(mood)
https://en.wikipedia.org/wiki/Pride
https://en.wikipedia.org/wiki/Shame
https://en.wikipedia.org/wiki/Self-portrait
https://en.wikipedia.org/wiki/Digital_camera
https://en.wikipedia.org/wiki/Selfie_stick
https://en.wikipedia.org/wiki/Social_networking_service
https://en.wikipedia.org/wiki/Facebook
https://en.wikipedia.org/wiki/Twitter
https://en.wikipedia.org/wiki/Instant_camera
https://en.wikipedia.org/wiki/Karl_Kruszelnicki
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II. REVIEW OF LITERATURE 
A Research done by (Lenhart et.al, 2010) found that 72% of the college students overall have a social 

media profile on social networking sites, 45% students using these social networking sites at least once a day. 

Another research done by (Baym et.al, 2004) indicated that 64% of students used to prefer face to face 

interaction with people, telephone was preferred by 18.4% of people and social contacting was used by 16.1% 

of people. Women more likely used social networking sites for their relationship maintenance with friends and 

family, but on the other hand men more likely used the social networking sites to be in touch with new people 

(Sheldone, 2008). 

 

(Quan-Haase et.al, 2010) have found that students made profiles on social networking sites not to be in 

touch with new people but to maintain existing social ties. According to a report it was found that selfie viewing 

behaviour may trigger ones jealousy so as to decrease one‘s self esteem (Karla, 2016). Women or girls post 

selfie because they think that there self esteem is increased because of the comments given to them are positive. 

One study done by Sorokowska, 2016 found that on the one hand, people with high, stable self-esteem might be 

eager to share their photos because they are not susceptible to criticism. On the other hand, people with low self-

esteem might be even more willing to engage in online self-promotion in order to raise their self-esteem. 

 

Google reports in 2014 in a study found that people took approximately 93 million selfies per day on 

just android models alone (Brandt, 2014). It was found in a study by (Jabari, 2014)  that selfies are used to raise 

awareness among others and the youth and it can be explained by citing an example of the ―Ice Bucket 

Challenge‖ by the Water deprived residents of Gaza done by the ALS. In a research (Gabriel, 2014) found that 

people posted selfie online as they thought that they look attractive in their photos, and they want others to 

perceive them as such and they belive that there self esteem enhances. 

 

In order to achieve a social identity an individual will exaggerate the certain characteristic traits that 

they feel are good, and present a persona of the same that is appealing to a general public (Alloway, 2014) 

Individuals according to a study by Duggan, 2013 post selfies to social sites as it boosts their self-

confidence and overall thoughts. The Pew Research study also gave the same conclusion that 52% of 

adolescents shared their experiences online after posting selfies that their self esteem has been boosted. Study 

done by Ende, 2008 found that selfie taking and posting is somewhat linked with self esteem, psychopathologies 

such as grandiosity, narcissism, and body dysmorphic disorders. 

 

 

III. RATIONALE OF THE STUDY 
Selfies has emerged few times back so limited researches are done on different age groups of people to 

know the effect of it on the personality of individuals, but due to the paucity of researches on selfie taking and 

its effect on the self esteem of individuals and how selfie clicking and posting is related to the self esteem of 

individuals it was important to do this research. It was done on 40 samples of students belonging to the age 

group of 18-21. 

 

 

IV. METHODOLOGY 
OBJECTIVE:  

Assess the relationship between Selfies and Self Esteem among University Students. 

 

HYPOTHESIS: 

H1: The self esteem of students who like taking selfies a lot will be higher than those who do not like 

taking selfies. 

H2: The Self esteem of the female participants will be higher than that of the male participants. 

H3: Self esteem and the liking towards selfie are correlated with each other.  

 

SAMPLES: 

40 university students age ranging between18-21 years old were selected from different universities of 

Lucknow. Out of 40 samples 20 were girls and 20 were boys. The sampling technique used was Random 

sampling technique. 
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TOOL: 

1. RSES (Rosenberg Self Esteem scale), 1965-  It is a 10 item scale that measures the self worth of an 

Individual by measuring the positive and the negative feelings about the self. A 4- point Likert format is 

followed to answer all the items ranging from strongly agree to strongly disagree.  

It was widely used as a self report instrument for evaluating the self esteem of an individual. The 10 items of the 

Rosenberg Self-Esteem Scale are not equally discriminating and are differentially related to self-esteem. The 

pattern of functioning of the items was examined with respect to their content, and observations are offered with 

implications for validating and developing future personality instruments (Rosenberg, 1965). 

 

PROCEDURE 

The study was designed by reviewing the previous researches done on selfies and its effects on individuals 

and self esteem. The data was collected from the randomly selected sample of Students of different Universities. 

A healthy rapport was established with the participants and they were asked a open ended question to know 

whether they like taking selfies or not after knowing this they were asked to fill the Rosenberg self esteem 

questionnaire. Scoring was done and the mean scores of the samples were calculated, by calculating the standard 

deviation, the t-test was calculated and the results were interpreted and discussed. 
 

V. RESULTS 
TABLE 1: Males and Females like taking selfies 

 

LIKE  N MEAN STANDARD DEVIATION t VALUE 

MALE 10 24.8 2.34 3.75** 

FEMALE 10 28.1 1.33 3.75** 

**0.01 level of significance  

     2.88<p=3.75 
 

Table 2: Males and Females Don‘t like taking selfies 

 

DON’T LIKE N MEAN STANDARD DEVIATION t VALUE 

MALE 10 27.3 5.69 0.99  

FEMALE 10 29.6 3.65 0.99  

NS: Non significant 
 

Table 3: Correlation between self esteem and liking in students towards selfie 

 

LIKE(Self esteem) CORRELATION VALUE INTERPRETATION 

r=  +0.00291 Positively correlated 

UNLIKE(Self esteem) r=  -0.014 Negatively correlated 

 

 

VI. RESULT & DISCUSSION 
The act of taking selfie came into light in the 2000‘s (Bennet, 2014). Many researches have been done 

in order to understand the factors that are behind the reasons for clicking and posting selfies, it was found earlier 

that the people who are more indulged in taking and posting selfies show attention seeking and narcissitic 

behaviour (Fox, 2015). Some researchers have concluded that selfies are a positive and healthy form of 

exploring the self, and selfies can actually boost the self esteem of individuals (Rutledge, 2013).  

 

Others social psychologists suggest that there is a positive impact in identity formation, showing and 

reinforcing a personal image on the growing web‘s social stage. For some, it represents a satisfactory and a 

more attractive self-imaging and overcoming flaws that might be noticeable to an individual where a person 

could see him/her self in a photo. The accessibility to gadgets and social media has paved people to indulge in 

―selfie‖. This study was based on the act of Selfie taking in young adults of different universities. Sample of 40 

students were taken out of which 20 were found to like selfie taking and 20 students do not like taking selfies. 

Rosenberg Self Esteem Scale was applied on the sample to find the effect of selfie taking on the self esteem of 

an individual. The score was calculated and the mean and t test values were calculated for 20 samples who like 

taking selfies and for another group of sample who do not taking selfies. The correlation was also calculated for 

both the groups of samples and the values were noted down.  
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The interpretation of the t test value and the correlation value is given as follows: 

 

Table 1: In the given table 1 the result for 20 sample was given which indicated those Individuals who like 

taking selfies a lot, out which 10 Males and 10 Females, the mean of males who liked taking selfies was 24.8 

and females were 28.1, Standard deviation for males was 2.34 and females was 1.33 and the t test value for the 

male sample was 3.75** and for female was  3.75** which means that the t value is significant at 0.01 level as 

the t value is greater than the critical value 2.88. 

 

Table2: In the table2 the result for  20 sample was given which indicated those individuals who don‘t like taking 

selfies a lot, out of which 10 males and10 females, the mean of males who don‘t like taking selfies was 27.3 and 

females was 29.6 , the standard deviation for males was 5.69 and females was 3.65 and the ttest value that came 

out to be was 0.99 for both the variables which means that the t value is non significant at either of the 

significance level as the t value is smaller than the critical value. 

 

Table3: in table3 correlation between the student‘s likings towards selfie taking and the Self esteem was 

calculated. The 20 sample of students who liked taking selfies gave a positive correlation of r= 0.00291 which 

means that as more the individuals like taking selfies and posting them the more there self esteem will increase. 

In another group the individuals who do not like taking selfies gave a negative correlation with self esteem r= - 

0.014 which means that the more the students wont like taking selfies there self esteem will decrease.  

 

VII. CONCLUSION 
This research was done to find the relation between the liking of Individuals towards selfies and the 

self esteem. Rosenberg Self Esteem Scale was applied on the sample of 20 people who like taking selfie and 20 

people who do not like taking selfies and the result came out to be significant at 0.01 level as the t value for 

people who like taking selfies was 3.75, it was greater than 2.88 this means that there is 99% chance that if the 

study is again conducted the results will again occur. For the next sample of students who do not like taking 

selfies the t test was not significant because the t value o.99 was all less than 0.01 and 0.05 level of significance 

this means that there is no significant difference between the self esteem and the people who do not like taking 

selfie all the time. Correlation was also calculated to find the relation and the result was that the sample who like 

taking selfie positively correlated with the self esteem with the value of r= +0.0029 which means that as they 

liking towards selfie increases the self esteem of individuals also increases and for those who do not like taking 

selfie negatively correlated with self esteem with the value of –o.014 which means that as the liking towards 

selfie increases the self esteem decreases. 

 

REFERENCES 
[1]. Aldridge, G., & Harden, K. (2014, March 23). Selfie addict took two hundred a day—and tried to kill 

himself when he couldn‘t take perfect photo. Daily Mirror. Retrieved from 

http://www.mirror.co.uk/news/real-life-stories/selfie-addict-took-two-hundred-3273819   

[2]. Alloway, T., Runac, R., Qureshi, M. & Kemp, G. (2014). Is Facebook Linked to Selfishness? 

Investigating the Relationships among Social Media Use, Empathy, and Narcissism. Social Networking, 

3, 150-158. 

[3]. Back, M.  Stopfer, J., Vazire, S., Gaddis, S., Schmukle, S., Egloff E., & Gosling, S. (2009). Facebook 

profiles reflect actual personality, not self-idealization. Association for Psychological Science. Retrieved 

on September 23, 2014 from http://www.simine.com/ docs/Back_et_al_PSYCHSCIENCE_2010.pdf 

[4]. Baym, N. K., Zhang, Y. B., & Lin, M. (2004). Social interactions across media. New Media &   Society, 

6(3), 299-318. doi: 10.1177/1461444804041438 Boyd 

[5]. Bennett, S. (2014, July 20). A brief history of the #selfie (1839 –2014). Mediabistro. Retrieved from 

http://www.mediabistro.com/alltwitter/first-everselfie-history_b58436 

[6]. Boyd D. Why youth (heart) social network sites: the role of networked publics in teenage social life. 

In: BuckinghamD ed. MacArthur Foundation Series on Digital Learning: Youth, Identity, and Digital 

Media Volume. Cambridge, MA: MIT Press; 2007.Available 

at: www.danah.org/papers/WhyYouthHeart.pdf. Accessed July 16, 2010. 

[7]. Boyd, D. M & Ellisone, B. N. (2007). Social Networking Sites: Definition, History and Scholarship. 

Journal of Computer Mediated Communication, 1-11, 13. 

[8]. Brandt, R. (2014, June 25). Google divulges numbers at I/O: 20 billion texts, 93 million selfies and more. 

Silicon Valley Business Journal. Retrieved from 

http://www.bizjournals.com/sanjose/news/2014/06/25/google-divulges-numbers-at-i-o-20billion-texts-

93.html   

[9]. Cotriss, David (2008-05-29). "Where are they now: TheGlobe.com". The Industry Standard. 

http://www.mediabistro.com/alltwitter/first-everselfie-history_b58436
http://www.danah.org/papers/WhyYouthHeart.pdf
http://www.thestandard.com/news/2008/05/29/where-are-they-now-theglobe-com


Assess The Relationship Between Selfies And Self Esteem Among University Students 

DOI: 10.9790/0837-2212022430                                      www.iosrjournals.org                                        29 | Page 

[10]. Davila J,  Stroud CB,  Starr LR,  et al Romantic and sexual activities, parent-adolescent stress, and 

depressive symptoms among early adolescent girls. J Adolesc. 2009;32(4):909–924 

[11]. Day, E. (2013, July 13). How selfies became a global phenomenon. The Guardian. 

[12]. Duggan, M., & Smith, A. (2013, December 30). Social media update 2013. Retrieved November 20, 

2014, from Pew Research Internet Project website: http://www.pewinternet.org/2013/12/30/ social-

mediaupdate-2013/ 

[13]. Ende KH, Lewis DL, Kabaker SS. Body dysmorphic disorder. Facial Plast Surg Clin North Am 

2008;16:217-23, vii.   

[14]. Fox, J., & Rooney, M. C. (2015). The dark triad and trait self-objectification as predictors of men‘s use 

and self-presentation behaviors on social networking sites. Personality and Individual Differences, 76, 

161–165. http://dx.doi.org/10.1016/j.paid.2014 .12.017 

[15]. Gabriel, Fleur. ―Sexting, Selfies and Self-harm: Young People, Social Media and the Performance of 

Self-development.‖ Media International Australia Incorporating Culture and Policy May 2014: 104. 

Expanded Academic ASAP. Web. 30 Dec. 2014. 

[16]. Gifford NV. Sexting in the USA. Washington, DC: Family Online Safety Institute Report; 2009.Available 

at:www.fosi.org/cms/downloads/resources/Sexting.pdf. Accessed July 16, 2010 

[17]. Hewitt, John P. (2009). Oxford Handbook of Positive Psychology. Oxford University Press. pp. 217–

224. ISBN 978-0-19-518724-3. 

[18]. Hinduja S, Patchin J. W.  Bullying, cyber bullying, and suicide. Arch Suicide Res. 2010;14(3):206–221 

[19]. Jabari, L. (2014, August 25). New ice bucket challenge? Gazans launch ―Rubble Bucket Challenge.‖ 

NBC News. Retrieved from http://www.nbcnews.com/storyline/middle-east-unrest/new-ice-

bucketchallenge-gazans-launch-rubble-bucket-challenge-n188191   

[20]. James, W. (1892). Psychology: The briefer course. New York: Henry Holt. 

[21].  Jim Krause, Photo Idea Index, 2005. page 148. 

[22].  José-Vicente Bonet. Sé amigo de ti mismo: manual de autoestima. 1997. Ed. Sal Terrae. Maliaño 

(Cantabria, España). ISBN 978-84-293-1133-4. 

[23]. Lenhart A, Purcell K, Smith A, Zickur K. Social Media and Young Adults. Washington, DC: Pew 

Research Center; 2010.Available at: http://pewinternet.org/Reports/2010/Social-Media-and-Young-

Adults.aspx. Accessed July 16, 2010 

[24]. Lenhart, A., Purcell, L., Smith, A., & Zickuhr, K. (2010). Social media and young adults. Pew  Internet 

and American Life Project. Retrieved June 20, 2011, from  

http://www.pewinternet.org/Reports/2010/Social-Media-and-Young-Adults 

[25]. Maslow, A. H. (1987). Motivation and Personality (Third ed.). New York: Harper & Row.ISBN 0-06-

041987-3. 

[26]. Oxford Dictionaries Word of the Year 2013 is...". OxfordWords blog. Oxford Dictionaries. Retrieved 30 

November 2013. 

[27]. Pempek, T. A., Yermolayeva, Y. A., & Calvert, S. L. (2009). College students' social networking  

experiences on facebook. Journal of Applied Developmental Psychology, 30(3), 227-238.   

doi:10.1016/j.appdev.2008.12.010. 

[28]. Pequenino. K. (2016). Selfie hurt self esteem. No, they help. Scientist can‘t make up their minds. 

Retrieved from: www.edition.cnn.com/2016/10/24/health/selfie-self-esteem-trend/index.html. 

[29]. Poe, Justine, "The Link Between ―Likes‖ and Self-Worth: How Women Use Selfies on Instagram for 

Self- Presentation and the Effects of Social Comparison" (2015). 14th Annual Celebration for 

Undergraduate Research and Creative Performance (2015). Paper 24. 

http://digitalcommons.hope.edu/curcp_14/24 

[30]. Quan-Haase, A., & Young, A. L. (2010). Uses and gratifications of social media: A comparison of 

facebook and instant messaging. Bulletin of Science, Technology & Society, 30(5), 350-361. 

doi:10.1177/0270467610380009 

[31]. Robert Cornelius' Self-Portrait: The First Ever "Selfie" (1839)". Public Domain Review. Open 

Knowledge Foundation. Retrieved 10 August 2014. 

[32]. Romm-Livermore, C. & Setzekorn, K. (2008). Social Networking Communities and E-Dating Services: 

Concepts and Implications. IGI Global. p.271 

[33]. Rosenberg, M. (1965). Society and the adolescent self-image. Princeton, NJ: Princeton University Press. 

[34]. Rutledge, P. (2013, April 18). #Selfies: Narcissism or self-exploration? Psychology Today. Retrieved 

from http://www.psychologytoday.com/blog/ positively-media/201304/selfies narcissism-orself-

exploration 

[35]. Selfie noun - Pronunciation - Oxford Advanced Learner's Dictionary at 

OxfordLearnersDictionaries.com". oxfordlearnersdictionaries.com. 

http://dx.doi.org/10.1016/j.paid.2014%20.12.017
http://www.fosi.org/cms/downloads/resources/Sexting.pdf
https://en.wikipedia.org/wiki/International_Standard_Book_Number
https://en.wikipedia.org/wiki/Special:BookSources/978-0-19-518724-3
http://books.google.com/books?id=2VTo4hp9JdUC&pg=PA148
https://books.google.com/books?hl=es&lr=&id=iTwVTnXcuBcC&oi=fnd&pg=PA11#v=onepage&q&f=false
https://en.wikipedia.org/wiki/Special:BookSources/9788429311334
http://pewinternet.org/Reports/2010/Social-Media-and-Young-Adults.aspx
http://pewinternet.org/Reports/2010/Social-Media-and-Young-Adults.aspx
http://www.pewinternet.org/Reports/2010/Social-Media-and-Young-Adults
https://en.wikipedia.org/wiki/International_Standard_Book_Number
https://en.wikipedia.org/wiki/Special:BookSources/0-06-041987-3
https://en.wikipedia.org/wiki/Special:BookSources/0-06-041987-3
http://blog.oxforddictionaries.com/2013/11/word-of-the-year-2013-winner/
http://www.edition.cnn.com/2016/10/24/health/selfie-self-esteem-trend/index.html
http://digitalcommons.hope.edu/curcp_14/24
http://publicdomainreview.org/collections/robert-cornelius-self-portrait-the-first-ever-selfie-1839/
http://www.oxfordlearnersdictionaries.com/pronunciation/english/selfie
http://www.oxfordlearnersdictionaries.com/pronunciation/english/selfie


Assess The Relationship Between Selfies And Self Esteem Among University Students 

DOI: 10.9790/0837-2212022430                                      www.iosrjournals.org                                        30 | Page 

[36]. Sheldon, P. (2008). Student favorite: Facebook and motives for its use.  Southwestern Mass 

Communication Journal, 23(2), 39-53. 

[37]. Thelwall, M. & Stuart, D. (2010). Social Network Sites. In Panayiotis Zaphiris & Chee Siang Ang, Social 

Computing and Virtual Communities, p.271; Boyd, D. & Ellson, N. (2008). Social Network Sites: 

Definition, History and Scholarship. Journal of Computer-Mediated Communication. p.210-230. 

[38]. Tufekci, Z. (2008). Grooming, gossip, facebook, and myspace. Information, Communication &  Society, 

11(4), 544-564.doi:10.1080/13691180801999050 

[39]. Urista, M.A., Dong, Q., & Day, K.D. (2009). Explaining why young adults use myspace and  facebook 

through uses and gratifications theory.  Human Communication, 12(2), 215 229. 

[40]. Wickel. T. M. (2015). The act of taking selfies. The Elon Journal of Undergraduate research in 

Communication, Vol 6, 1. 

IOSR Journal Of Humanities And Social Science (IOSR-JHSS) is UGC approved Journal with 

Sl. No. 5070, Journal no. 49323. 

Vandana Pandey & Preeti Bala Mishra "Assess The Relationship Between Selfies And Self 

Esteem Among University Students.‖ IOSR Journal Of Humanities And Social Science (IOSR-

JHSS). vol. 22 no. 12, 2017, pp. 24-30. 

 


